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ANYWHEREISTS
have the f reedom
to design their  l ives  by
choosing where they l ive



22 MILLION

Americans work 
remotely from 
home





WHAT ANYWHEREISTS
ARE LOOKING FOR

Affordable cost of l iving
Good quality of l ife



Your place needs to 
capture people’s hearts
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P L A C E
A T T A C H M E N T

The feeling of being deeply at home in a place,
a sense of belonging in your community



PLACE ATTACHMENT
IMPROVES:

Well-being
Social capital
Self-esteem

Physical health
Life span



– D A V I D  G I L B E R T
D I R E C T O R ,  D E S T I N A T I O N  C L E V E L A N D

CLEVELAND’S BEEN AT A TIPPING POINT FOR YEARS IN 
TERMS OF CHANGING THE NARRATIVE ABOUT WHO WE 
ARE IN THE EYES OF AMERICA, AND THIS YEAR WE’VE 
BEEN GIVEN A ONCE-IN-A-LIFETIME OPPORTUNITY TO RE-
DEFINE OURSELVES.



Our theory is that when a 
community’s residents are 
highly attached, they will 
spend more time there,
spend more money, they’re
more productive and tend to 
be more entrepreneurial.

—Jon Clifton,
Deputy World Director,

Gallup Poll



10 BEHAVIORS THAT
INCREASE PLACE ATTACHMENT

1. Walk and bike
2. Buy local
3. Build relationships
4. Enjoy local assets
5. Experience nature

6. Volunteer
7. Eat local food
8. Be civically engaged
9. Create something
10. Build resilience



PLACEMAKING
a community-driven strategy
for creating places people love



Public 
spaces

Arts and 
culture

Downtown 
revitalization

Economic 
development



PLACEMAKING 
BUILDS PLACE 
ATTACHMENT

• Improves quality of life
• Creates social connections
• Encourages creativity
• Beautifies places
• Capitalizes on assets

• Tells a community’s story
• Creates a sense of place



E L K I N ,  N C









“I  TELL PEOPLE ABOUT 
ELKIN. HOPEFULLY THEY’LL 
THINK ABOUT COMING 
BACK. IF WE CAN GET 500 
PEOPLE DOING THAT, 
WE’LL HAVE SOMETHING.”
J E F F  E I D S O N



Tell the person next to you in 
60 seconds: 

If you were taking someone 
on a tour of your community, 
what would you show them? 
What would you brag about? 



How 
attached
are you to 
where you 
live?

  



I FEEL 
COMFORTABLE 
HERE.

1



I KNOW MY WAY 
AROUND.

2



THE FRIENDSHIPS I 
HAVE WITH 
PEOPLE IN MY 
COMMUNITY MEAN 
A LOT TO ME.

3



I LIKE TO TELL 
PEOPLE ABOUT 
WHERE I LIVE.

4



I’M REALLY 
INTERESTED IN 
KNOWING WHAT’S 
GOING ON HERE.

5



I CAN RELY ON 
PEOPLE IN THIS 
TOWN TO HELP 
ME.

6



MY TOWN ISN’T 
PERFECT, BUT 
THERE ARE A LOT 
OF THINGS THAT 
MAKE ME LOVE IT.

7



IF SOMETHING 
EXCITING WERE 
HAPPENING HERE, 
I’D WANT TO BE 
INVOLVED.

8



I CARE ABOUT THE 
FUTURE SUCCESS 
OF MY TOWN.

9



IT FEELS LIKE 
HOME.

10



Place attachment is 
your why.



Placemaking is 
your how.



SOURCE: LOCAL INITIATIVES SUPPORT CORPORATION, LISC.ORG

















Are there other 
placemaking projects 
you’ve heard about or seen 
that you could share?



SOURCE: HTTPS://SAVEYOUR.TOWN/



Twice as many residents of 
small towns say they feel 

optimistic about their 
community’s future.



You do not need breweries.
You do not need loft apartments.

You do not even need a mural. 











Brainstorm for the next 60 
seconds:

What placemaking 
projects could make your 
town more loveable?



Create a place that 
capture people’s hearts



Melody Warnick
www.MelodyWarnick.com

THANK YOU!
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